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STORY-TELLING IN MARKETING COMMUNICATION FOR
IKUSUMA OTOP PRODUCTS

Apinyapat Kusiyarungsit 1

ABSTRACT

This is a qualitative research study of story-telling in marketing communication
for Kusuma OTOP products. The objective was to study and develop story-telling
ideas in marketing communication for OTOP products. Data were collected by in-depth
interviews. This Research is aimed to present the story-telling technique, as applied
to Kusuma OTOP’s marketing communication, includes a slogan for building the
Kusuma brand of curry puffs and grape juice. The findings show that the factors
behind the best stories were good content, getting to the main point and use of easy
language. If the brand is too similar to others, then re-branding must be conducted
to distinguish the product from competitors. There are two appropriate story-telling
of story-telling 1) Telling the reflective story showing pre and post-situation of
establishing Muaklek Farmer Community Enterprise; and 2) telling humorous stories

to enhance memorization of consumers.

KEY WORDS: Story-telling, OTOP, Marketing communication

' Lecturer, Advertising and Public Relations Technology, Faculty of Mass Communication
Technology, Faculty of Mass Communication Technology, Rajamangla University of Technology
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